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CONSUMER SALESPRACTICESACT

AMENDMENTS

2003 GENERAL SESSION
STATE OF UTAH

Sponsor: Patrice M. Arent

Thisact modifiesthe Consumer Sales Practices Act by requiring written consumer
contractsto be § [etearaneund i i

and-styte:] IN AT LEAST 10-POINT FONT TYPE SIZE. §
This act affects sections of Utah Code Annotated 1953 as follows:
ENACTS:
13-11-4.6, Utah Code Annotated 1953
Be it enacted by the Legidature of the state of Utah:
Section 1. Section 13-11-4.6 is enacted to read:
13-11-4.6. Requirementsfor written consumer contracts.
(1) Written consumer contracts shall be $ [:] IN AT LEAST 10-POINT FONT TYPE SIZE.

(2) Asused in this section, "contract" has the same meaning as provided in Subsection

70A-2-106(1).
S (3) THIS SECTION DOES NOT APPLY TO WRITTEN CONSUMER CONTRACTS OF ENTITIES

REGULATED UNDER TITLE 41, CHAPTER 3, MOTOR VEHICLE BUSINESS REGULATION ACT. §

L egislative Review Note
asof 2-5-03 3:25PM

A limited legal review of thislegislation raises no obvious constitutional or statutory concerns.

Office of L egidative Research and General Counsel

Corrected Senate 3" Reading Amendments 2-27-2003 smjiw
-1- Senate Committee Amendments 2-20-2003 rajiw



Fiscal Note Consumer Sales Practices Act 12-Feb-03
Bill Number SB0211 4:46 PM

State Impact

No fiscal impact.

Individual and Business Impact

Some vendors might experience minor fiscal impact if contracts must be re-written.
Better contract clarity could be fiscally advantageous to consumers.

Office of the Legislative Fiscal Analyst



